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In Communication
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“3 Little Pigs”

“Snap, Crackle, Pop!”
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Logic will get you from A to B.

Imagination will take you everywhere.
- Albert Einstein
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FIRST PRINCIPLE #1
We sell individual merchandise (SKUs) in
our brick & mortar and eCommerce sites

FIRST PRINCIPLE #2
We buy individual SKUs from vendors
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SIGvendor 360: Signet Vendor Scorecard Summary

SlGquality Splash
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SIGvendor 360: Quality Control Vendor Defects
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Let’s collaborate on Analytics Everywhere
Connect with me on LinkedIn
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https://www.linkedin.com/in/sean-mancini/



